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The state officers would like 
to welcome you to the 87th 

Indiana FFA State Convention 
held at Purdue University. These 
next three days will be filled with 
leadership contests, sessions, 
proficiency awards, scholarships, 
workshops, and community 
service. 

These next three days are full 
of great things planned by the 
Indiana FFA State Officer Team. 
As State President, Kenzie 
Kretzmeier, stated on behalf of 
the officer team, “we do this all 
for them.” They put all the hours, 
dedication, thoughts, comments, 
and hard work into this conven-
tion for the members. 

In the past three months, the 
officer team has been working 
really hard to get everything to-
gether for convention, and have 
finally realized the reality of it all 

coming together.

The state officer team members 
are very excited for the opening 
celebration, as they feel it will 
really set the theme for conven-
tion, Amplify. They believe that 
this theme will truly set the bar 
for convention this year and for 
years to come. 

They want members to see this 
as a one chance convention, and 
get everything they possibly can 
out of it, while they “have fun”, 
Kretzmeier stated. They want 
members to connect with other 
members and meet new friends.

The state officer team is very ex-
cited to welcome you to Purdue 
University for the 87th Indiana 
FFA State Convention. They 
hope that over the next three 
days, members will Amplify their 
voices and goals.

Monday
Chapter Fun Night

Welcome to Convention!



On June 14th the Indiana FFA in 
part with Ceres Soulitions and 

ABC (All Because of Christ) came 
together at the Armory at the Purdue 
campus for one goal, time help feed 
those that are in need. 
  
Every year the FFA holds a event in 
which they give back to the commu-
nity. This year it was packaging food 
to give to the homeless. This event 
was sponsored by Ceres Soulitions 
the goal was to make as many meals 
to feed the homeless as possible. 

A group of 26 people  were desig-
nated to a table and given jobs. Each 
one of these jobs were crucial in 
packaging this food. The first job was 
putting the food into bags then they 
send it to be weighed and then after 
they get the correct weight they send 
it to people to seal the package and 
then the last was to put it in a box 
and ship them out.

Aidan Boston a local member of the 
Indiana FFA said “It was a good time, 
that helped out a good cause. It also 
makes you fell really fortunate about 

what you have, and helps you learn 
to appreciate what you have.”

Another member named Eric 
Holscher said “ It was a real reward-
ing experience especially when you 
realize the fact that people all around 
the world not just Indiana or even 
the United States but the world on 
general and it is a real rewarding ex-
perience when you realize the impact 
you have made on someone’s life.”

FFA Feeds the Day
Becky Fouard was in charge of 

running one of the Leadership 
Workshops, Life After FFA. Becky 
served as the Kansas State FFA Re-
porter, then had the awesome oppor-
tunity to serve as the National FFA 
Secretary in 2007-2008. That set her 
up for the career that she loves. She 
then went into talking about using 
the skills we learned in FFA and 
using those in the future. Ms. Fouard 
focuses on food and companionship 
enriching life. She is where she is 
because of FFA. She told all the FFA 
members present to “Be the Brand” 
and “Good Steward of Time”.

After discussing that, Becky then 
split the room in half and made two 
teams, the flying ostrich, and the 
purple pandas. Two volunteers had 
to go up front and play “Name that 
Celebrity” They then read a clue 
about a celebrity person and then 
their teams helped them decided who 
they thought the celebrity was. Each 
of the celebrities, Reba McEntire, 
Tim McGraw, and Jimmy Carter had 
something in common. One of the 
members guess “FFA” and she was 
correct. Each of those celebrities have 
the success they have and all the 
things they have partially because of 
what they have learned within FFA. 

Following that, Becky had each mem-
ber grab a sticky note and gave them 
45 seconds to think of a famous tag 
line and write it down. Such has “I’m 
loving it” for McDonalds. 

Then they found a large piece of 
white paper hanging on the wall that 
was closest to them. Then they 

made a semi-circle and had 2 min-
utes to guess one anothers’ tag lines. 

After that, they discussed what 
makes a brand for about one minute 
then had one representative share 
with the whole group. One group 
shared “The name for products that 
you would know”, followed by anoth-
er group who responded “the foun-
dation of your company. The equality 
and what you pride yourself on”, and 
the last group shared “a good leader 
and a good product”. 

Becky followed that by linking that 
to what a personal brand would be. 
After some dis-
cussion, they drew 
a line down the 
center of the white 
paper hanging on 
the way. On the 
top left side they 
wrote FFA, and on 
the right top side 
they wrote me. 
They then took 
four minutes to list 
some of their ideas on what elements 
make up FFA, what FFA represent, 
and what they think other people 
think of FFA. Then what elements 
make up an individual person, such 
as how they dress, such as for FFA: 
agriculture, crops, farmers, competi-
tion, speaking, and serving. For me, 
they come up with somethings such 
as: clothing, attitude, jobs, friends, 
and goals. 

Ms. Fouard then said: “Why do we 

need to understand the FFA Brand?”

Members shared their thoughts 
about: advocacy, understanding it 
and explain to others what we and 
our emblem represents.

So then she continued to discussing 

“Why do we need to understand a 
persons’ brand?”

Members shared their thoughts 
about: knowing what the other be-
lieves in and their personalities, and 
understand that everyone is different 
but equal.

They returned to their seats after 
the discussion and wrote down two 
things that explains their personal 
brand. Then shared with a partner 
next to them. 

She showed all the members real 
examples of state officer and nation-
al officer tweets that aren’t a good 
representation of the FFA brand and 
of their brand. She linked that being 
your brand starts today. Make your 
brand. Because it was effect who you 

Life After FFA
by Brady Salesman by Sidney Steele
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“It was a good time, that 
helped out a good cause. 
It also makes you fell 
really fortunate about 
what you have, and 
helps you learn to ap-
preciate what you have.”


